


In view of the fact that the use of Apps by Ghanaians was increasing, 

Tonaton.com, Ghanaõs largest online marketplace decided to create an app to 

enhance its brands user interactivity, ease of access and navigation. This was 

meant to be a better option than the generic already existing website .

THE BRIEF



EchoHouse came into make the app top of mind through 

exciting and interesting experientials

We created the Tonaton Freshaõfairto target freshmen on 

the three main University campuses. This was created with 

the usage of apps among the youth and the changing 

culture of e -commerce in mind

A discount fair where students could get all they needed 

for their academic and social lives, crowned with a 

concert where entry was tied into the app download was 

devised...

THE RESPONSE



To ensure trial of the app, a 90% celebrity 

discount sale was introduced and it got 

over 50,000 students trying out the mobile 

app for a purchase.

A total of 42,000 app downloads were 

achieved, 48,780 interested buyers within 

the month of activation and Tonaton

gained awareness, usage and interactivity 

as well as strong presence on campus. 

THE RESPONSE
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